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Context: a sustainable, single-digit growth rate for the 
visitor economy
The “New Normal” Gives Way to “Normal” as tourism normalises and moves 
past the wild swings of the COVID era
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Source: Historical data from the Skift Travel 200. 
Estimates from Skift Research and Capital IQ. Data as of December 2023. 



Visitor numbers to the ACT have grown to 5.8m
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Visitation is normalising, expectation for visitation year ending Mar’24 is steady
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State & Territory comparison for visitation recovery:
ACT has the best recovery rate since Covid, and one of the best growth rates 
in visitation numbers over the past 12 months
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Expenditure is record-breaking for every report 
since year ending December’22
$3.8 billion for year ending December 2023 – significantly above pre-Covid levels
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State & Territory comparison for visitor spend recovery:
ACT has the best recovery rate for expenditure, 
and the 2nd highest year on year visitor spend growth rate
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International = small group with a big spend
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At 1 in every 25 visitors to the ACT, international spend accounts for $1 in every $7
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Top international 
markets are USA, 
UK, China & India
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International visitation to 
the ACT is at two thirds of 
pre-Covid levels

ACT top 10 INT markets Y.E. Dec-23 % recovery vs 
Y.E. Dec'19

1 USA 18,000 77%

2 United Kingdom 18,000 84%

3 China 18,000 32%

4 India 17,000 104%

5 New Zealand 15,000 76%

6 Germany 8,000 77%

7 Viet Nam 5,000 96%

8 Canada 5,000 55%

9 Indonesia 5,000 109%

10 Singapore 5,000 76%



A diverse visitor base
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Domestically, 2 in 3 overnight domestic visitors 
are from NSW
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About 60% of our visitors come from capital cities, 40% from regional Australia
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Social activities 
are top of the 
list
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A spread of activities, 
providing multiple 
opportunities for 
engagement and 
collaboration

Top 12 activities Activity classification
1 Eat out/ dine at a restaurant/ café Social

2 Visit friends & relatives Social

3 Visit museums or art galleries Arts/ Heritage

4 Pubs, clubs etc Social

5 Go shopping for pleasure Social

6 Sightseeing/ looking around Social

7 Visit national parks/ state parks Outdoor/ Nature

8 Visit botanical or other public gardens Outdoor/ Nature

9 Bushwalking/ rainforest walks Outdoor/ Nature

10 Exercise, gym or swimming Active outdoor/ sports

11 Visit history/ heritage buildings, sites 
or monuments Arts/ Heritage

12 Go to markets Local attractions/ tourist activities



A diverse visitor base 
regarding age
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Visitor age (%)
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Types of people coming to the ACT: Introducing Helix 
personas - A psychographic segmentation
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Dividing Australians population into 6 communities and 54 mindsets, incorporating 
values, beliefs and attitudes, which are the best predictors of consumer behaviour
100 Leading Lifestyles 200 Metrotechs 300 Aspirationals 400 Hearth and Home 500 Doing Fine 600 Fair Go



Which Helix communities visit Canberra the most?
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Leading Lifestyles and Metrotechs visit more than other Helix 
communities, and more so than other states and territories
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L a t e s t  r e s e a r c h  i n s i g h t s  -  A p r i l  2 0 2 3

Metrotechs: further information



Tourism Research Australia forecast growth for ACT 
domestic visitor nights – but it has been reduced
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Year on year growth rate of +3% over the next 5 years
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2024 occupancy rates are tracking in line with 2023
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The normalising of tourism compared to the volatility of 2022
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Canberra has similar occupancy levels to competitor 
cities over the past 12 months

L a t e s t  i n s i g h t s  –  M a r c h  2 0 2 4

Sydney and Brisbane ahead, but not by a lot

69% 71% 72% 74%
78%

74%
70%

Last 12 months average occupancy rates

Canberra Newcastle Adelaide Hobart Sydney Brisbane Melbourne



Weekly: 4 peaks and 4 troughs throughout the year
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Dec-Jan is tough, Feb-Mar is break even. Relief in Apr, slow in May. Average in June, 
positive July. Low in Aug, positive in Sep, Oct is average. Boost in Nov
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For more information
Garrett Tyler-Parker

Garrett.tyler-parker@act.gov.au 

Thank you!
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