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Visitor numbers - 5.5m for year ending June 2024
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Expenditure is up to $3.8bn for year

ending June 2024
Interim 2025 target: $3.1bn, 2030 target: $4.0bn
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Destination marketing approach
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Domestic Campaign

Discover Canberra’s
spooky secrets
start planningi \
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Discover the view that
leaves Kim speechless

start planning
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There's more thanthey'retellingus There’s more thanthey're tellingus

@ABR ciheerra @ABR cineerra

Slowww down and
relax in Canberra -

start planning

Beltana Farm
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Total posts created in-house: 68 individual videos
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Ouroboros at the National Gallery of
Australia — industry support

Reach ©®

Accounts reached 288,684
Followers

— 11.8%
Maon-followers
.| 28.2%
Plays 368,218
Initial plays 293,035
Replays 75,183
Watch time 463 hr 3 min 52 sec
Average watch time 5=ec

Interactions @

Reels interactions 22,349
O Likes 14,765
(] Comments 245
[ Saves 1,956
V¥ Shares 5,380
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Social Media: Top post of 2024 (owned
content) - Treetops Adventure Park

Reach ©

Accounts reached 276,786
Followers

] 14.8%
MNon-followers

A 25.2%
Plays 390,534
Initial plays 316,577
Replays 73,957
Watch time 767 hr 16 min 57 sec

Average watch time

8 sec

Interactions ®

Reels interactions 27.539
O Likes 9,157
(Q Comments 223
[N Saves 2,639
YV Shares 15,520
Profile ®

Profile activity 1.567
Follows 1.567
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Social media collaborations with Tourism Australia

Canberra Balloon Spectacular Canberra in Spring Floriade
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PR — Famil Program: Overview

e Australian Media Famils: Jan 2024 — Nov 2024

VisitCanberra have hosted 28 domestic media visits with key titles

including:

SMH Traveller, Gourmet Traveller, Qantas Travel Insider, Escape, SMH

Good Weekend, Time Out, Explore
* International Media Famils: Jan 2024 — Nov 2024

VisitCanberra have hosted 22 international media visits, across India,

United States of America, Singapore, United Kingdom, New Zealand

Key titles including Forbes, Travel + Leisure, Vogue India, Kia Ora (Air

NZ), Luxury Lifestyle Magazine

The Sudney Horning Herald

Traveller

ESCAPE

AAAAAAAAAA

INDIA INSIDER

11M

LUXURY LIFESTYLE MAGAZINE GOOd%ekend

Forbes

The Sydney Forning Herald

AIR NEW ZEALAN ZINE

&KiaOra

TRAVEL+

explore
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PR — Famil Program: Time Out case study

The team hosted the Travel & News Editor of Time Out
Australia in July 2024 with an itinerary to showcase Canberra in

winter.

The team have worked closely with the journalist to continue to
promote Canberra since the visit, resulting in a consistent
destination-specific content as well as Canberra inclusions in

national listicles.

Monthly page views 10 million
Followers 1.1 million
Number of articles from this 15

activity

ime0ut lime0ut

News ThingstoDo Restaurants Arts & Cufture Travel Arts & Culture Awards
News ThingstoDo Restaurants Arts & Culture Travel Arts & Culture Awards

The 20 best restaurants in
Canberra

Find out why the capital’s food scene rivals the ranks of Sydney and Melbourne

10 cosy things to do in
Canberra this winter

Friday 15 November 2024 Make the most of the colder months with this cheerful list of winter activities

lime0ut

News ThingstoDo Restaurants Arts & Culture Travel Arts & Culture Awards

Monday 8 July 2024

et

The 15 most spectacular o 0D LD COO Ul CROEST

laces to watch the sunset in . .
p The 25 best things to do in
Australla
From north to south and east to west, Australian sunsets are the cream of the crop canberra

From hiking nature reserves to browsing world-class art galleries, here's how to
spend your time in the capital

Tuesday 3 September 2

mm

News ThingstoDo Restaurants Arts & Culture Travel Arts & Culture Awards

30 of the best bakeries in
Australia

These baker slinging bread and pastries that are beyond textbook

iday 8 November 2024

Mm@@m&

News ThingstoDo Restsurants Aris & Culture Travel Arts & Culture Awards

iday 30 Augus

m@ut

News ThingstoDo Restaurants Arts & Culture Travel Arts & Culture Awards

Australia’s 19 most incredible
resorts and lodges for your
next getaway

From a private island resort on the Great Barrier Reef to a secluded hilltop lodge in
Tasmania, here are Australia’s top luxury stays

The 25 best parks to enjoy in
Australia

Here are our favourite green spaces for a serious breath of fresh air
mg Tuesday 29 October 2024

Wednesday 13 Novem

News ThingstoDo Restaurants Arts & Culture Travel Arts & Culture Awards

The 30 best restaurants in / ‘ ‘ VISIT
Australia right now \{ k }A CANBERRA

Friday 11 October 2024



Social Media: Safia Collaboration
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Major Event Fund (MEF)

— Since 2011, MEF-supported events and
exhibitions have attracted over 6 million
attendees, delivering $1.16 billion in economic
return to the ACT.

— S$80 million in direct economic impact already
achieved this year, with more results to come.

—> Supported events for 2024

* Discovering Ancient Egypt

*  Emily Kam Kngwarray

* Summernats 2024

e Skyfire 2024

* Socceroos World Cup Qualifier
* Gauguin’s World

* Kanga Cup 2024

e  Chicago the Musical

* Pompeii

e Ethel Carrick and Anne Dangar

SR canserra



Chicago the Musical
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Growing demand
from key markets

Marketing

* Brand campaigns
* International media hosting program
* Content partnerships

* Proactive PR — India and USA

QN

Partnerships

Tourism Australia
Airlines

Key Distribution Partners (KDP)

4

Distribution Development

e B2B trade events
e Aussie Specialist Program
* Familiarisation visits

e Capability building programs for
industry

SR canserra



w Virgin Australia @ X : & si Aili °
ERu s . ingapore Airlines X
iponsored BOOK A TRIP TO
° ; Sponsored
2 ‘I a rt n e rs h I Hit up Floriade as Canberra springs to life with AUSTARNABLEQRSACV\AIFI_I'IAL, e e s
fields of flowers and truckloads of food for and connect by air or road to Canberra.

Australia's biggest celebration of spring @ .

N

australia

. FIJIAIRWAYS

Have fun with the
whole family

campaigns

— 6 domestic campaigns
with 4 airlines

BOOK NOW

o Ve A
i

— 3 international campaigns
with 2 airlines

A bloomin’
good time

ABR Laneerra l

singzpor  |nternational airlines
Explore

— 15 international

EBR EiNoerna

TR/\U.HNDE'_ZS@ @

Canberra, LACT

COME AND SAY

WE'LL SEE YOU

campaigns with 14 key WHENY wl#ND.

distribution partners

On average met or exceed 4
bookings targets R

Discover some of Austraca' inest sessonal dining,

o theivig cool climate wire reglon, cofee tmat has

won. e workd bushwalis e wikdnfe
scenes

()
| Thomas Cook {,1800-2099-1

OBR it | wvsronis & UK & USA India & Singapore

=
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Engagements with
2400+ travel trade

— 1200+ agents trained with
across 13 Aussie Specialist
webinars

— 400 agents trained across
12 face-to-face events

— 390 appointments o W =T .9 w@ { _\
conducted across 6 B2B S Y ....| ey

events

— 47 agents hosted across 9
famils
- 137 room nights
- 89% intend to sell Canberra

— 100% increase in sales to K Y. B e .
Canberra (6 month follow up) ¢ o Il 7rode mission to India . , USA famil
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Condé Nast Traveler @ with Australia.com.

Content — International Partnerships = =% * Explore Canberra,

Explore the rich history and vibrant culture of Canberra where

. L
unparalleled outdoor experiences are just a short drive from the city. ‘}\llst ral la “'lth

From museums to mountain views, Canberra offers a perfect mix of

urban and natural adventures. C on dé NaSt
VisitCanberra collaborated with Tourism
Australia on a content partnership
opportunity in the US with global media
brand, Conde Nast.

. CANBERRY /

Activity includes:

- Digital native article on Conde Nast
Traveler magazine;

Discover Canberra, Discover Canberra,
Australia’s Capital Learn more Australia’s Capital

- Sponsored social media posts;

- Website banners

e * QR Lioeeen

Expected impressions (activity is still
running): 3 million impressions

A Guide to Canberra, Australia’s Capital City « B R XlAS II\]TB ERRA




=  shop Our Favorite Holiday Deals! FOl‘be S = S RS Gy e Forbes
the city’s thrilling food scene.

FORBES > LIFESTYLE > DINING

Australia’s Capital I'merges As
A Culinary Hotspot

Kaila Yu Contributor ©®
Kaila Yu is an LA-based luxury food, travel and m

culture journalist.

Ballyhoo small plates BALLYHOO

Updated Nov 27, 2024, 06:18pm EST Ballyhoo

=  Shop Our Favorite Holiday Deals! Forbes

evening with a signature cocktail or glass of wine.

Wine and dishes at Beltana Farm VISIT CANBERRA

SR canserra
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We need more product
working in international
markets

— VisitCanberra’s Pathway to Trade
Ready program

— Supporting up to 4 businesses

- Includes workshops, consultations, and
support to attend key trade events
next year

— Program starts in February

Expressions of Interest open now!
(close 16 December 2024)

SR canserra



Making it cheaper
and easier to get
Canberra

—> Partnerships with Canberra Airport,
Airlines and Tourism Australia

—> Domestic targets

—>International targets

SR canserra
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Canberra. A different kind of capital. d i e et U I RSN G \4&
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